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Instructions for the Candidates

Write your roll number in the space provided on the top of
this page.
This paper consists of fifty multiple-choice type of questions.
At the commencement of examination, the question booklet
will be given to you. In the first 5 minutes, you are requested
to open the booklet and compulsorily examine it as below :
(i) To have access to the Question Booklet, tear off the
paper seal on the edge of this cover page. Do not accept
a booklet without sticker-seal and do not accept an open
booklet.
Tally the number of pages and number of questions
in the booklet with the information printed on the
cover page. Faulty booklets due to pages/questions
missing or duplicate or not in serial order or any
other discrepancy should be got replaced immediately
by a correct booklet from the invigilator within the
period of 5 minutes. Afterwards, neither the Question
Booklet will be replaced nor any extra time will be
given.
(iii) After this verification is over, the OMR Sheet Number
should be entered on this Test Booklet.
Each item has four alternative responses marked (A), (B), (C)
and (D). You have to darken the circle as indicated below on
the correct response against each item.

Example:@ . @

where (C) is the correct response.

Your responses to the items are to be indicated in the OMR
Sheet given inside the Paper I Booklet only. If you mark
at any place other than in the circle in the OMR Sheet, it will
not be evaluated.

Read instructions given inside carefully.

Rough Work is to be done in the end of this booklet.

If you write your Name, Roll Number, Phone Number or put
any mark on any part of the OMR Sheet, except for the space
allotted for the relevant entries, which may disclose your
identity, or use abusive language or employ any other unfair
means such as change of response by scratching or using
white fluid, you will render yourself liable to disqualification.
You have to return the test question booklet and Original
OMR Sheet to the invigilators at the end of the examination
compulsorily and must not carry it with you outside the
Examination Hall. You are, however, allowed to carry original
question booklet and duplicate copy of OMR Sheet on
conclusion of examination.

(i)

. Use only Blue/Black Ball point pen.

. Use of any calculator or log table etc., is prohibited.

. There is no negative marks for incorrect answers.

. In case of any discrepancy in the English and Hindi versions,

English version will be taken as final.
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MASS COMMUNICATION & JOURNALISM
Paper - 11
Note : This paper contains fifty (50) objective type questions of two (2) marks each. All

questions are compulsory.

Feelings of a communicator are 7. In terms of ethical practices, the
labelled as concept of Golden mean was
(A) Relational information advocated by
(B) Psychological information (A) Socrates (B) Homer
(C) Personal information (C) Plato (D) Aristotle
(D) Social information
o o 8. The first ombudsman for any
In c‘hgltal. mass communication, the newspaper in the world was
?Z()hm}f:r; appointed in
(B) Passive Eg)) JS;:)Zien
(C) Participatory )
(D) Uncultured (©)  Austria
(D) Great Britain
The verbal code for communication
is 9. In libertarian philosophy, private
(A) Visualcue (B) Picture ownership of the property is provided
(C) Colour (D) Language by
(A) Constitutional law
Use of language in mediated (B) Judicial law
communication imposes a grid on (C) Legislative law
(A) Artificiality (D) Civic law
(B) Textuality
(C)  Reality 10. Which of the following is not a type
(D)  Conformity of sound effect ?
(A) Fadel
Coliour televigion transmission in (B) Contextual
India started with (C) Descriptive
(A) Commonwealth Games )
(B) SAARC sports (D) Commentative
(C) Asiad
(D) World Cup Cricket 11.  Under the working Journalists Act of
1958, the central government, for
Verbal Communication is working journalists, can constitute a
(A) Continuous (A) Wage committee
(B) Discontinuous (B) Labour commission
(C) Partial (C) Select panel
(D) Untimely (D) Wage board
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12.

13.

14.

15.

16.

17.

Layer by layer developmental
communication is identified as

(A) Developmental convergence
(B) Developmental onion

(C) Developmental roll

(D) Developmental scape

When a population is studied, any
inconsistency produced by the
instrument used will result in

(A) Sampling error

(B) Measurement error
(C) Instrumentation error
(D) Data error

A method of credibility in qualitative
research is

(A) Test-retest
(B) Splitrun
(C) Split half
(D) Audit trail

In  quantitative  research, the

questions are

(A) General

(B) Abstract

(C) Ambiguous
(D) Standardised

Multi-stage sampling is a type of
(A) Cluster sampling

(B) Random sampling

(C) Accidental sampling

(D) Innovative sampling

Mistake in news reading is known as
(A) Fluff

(B) Foot in the door

(C) Ident

(D) Lift

18.

19.

20.

21.

22,

23.

Daniel Boorstin coined the term
(A) Greenpeace

(B) Pseudo-event

(C) Images

(D) Jackpot

The number of readers who can
recall of seeing advertisement is
referred to as

(A) Net recall
(B) Gross recall
(C) Noting score
(D) Recall score

Selective presentation of facts and
quotes in supports of certain opinions
is referred to as

(A) Cherry picking
(B) Time craft

(C) Propaganda

(D) Selective publicity

When colours in an advertisement
are not harmonious, it is identified as

(A) Non-structured

(B) Parallel colouring
(C) Marginal colouring
(D) Out of register

The first page of pullout is known as
(A) Second front page

(B) Pullout page

(C) Sectional page

(D) Front section

Hard news is mostly

(A) Spot news

(B) Society news

(C) Entertainment news
(D) Filler news

Downloaded-From:-http://ugcnetportal.com



12.

13.

14.

15.

16.

17.

Wad W WA oS TOrR 399
TEEMT ST &

(A) fasraTE FHEr

(B) foeprarcqs =t

(C) fashrarqes et

(D) fahrET® AHR

ST fpdl SFEHE W eTeds AT S €
qa A VST SUHROT GHE TWE H
IR S 341 § a9 = § 9 g gon
T 3 2

(A) wfaser @t Terdt / Jfe

(B) IO H Tordt / e

(C) IUHIUT S Tl / Jfe

(D) 3fthel &l ot / Jfe

T I H {I9era=Iaar T U a<ieh &
(A) w-few
(B) @™
(C) o=t T®
(D) 3ifee oo

T Y H UeT Al ©
(A) I
(B) 3
(C) 3=

(D) WEHFHA

TEERA AfTee 379 H ToHeehT TR & 2
(A) T HieRe

(B) ThEHh Hidesl

(C) dg ufdset

(D) e ufdest

AR U ° ot () g 9 9
S ST € 2

(A) T

(B) FTATER

(C) 3mEse

(D) forwe

J-63-14

18.

19.

20.

21.

22,

23.

fee aRfes 7 Fefafea 9 9 59
IsTaeA! T i TR 9

(A) T 9T

(B) B (YE) T

(C) B

(D) iU

fosm =+ S 39 AR (o) &
b1 ATCT UISHT / TSI I TEAT FHeATdr
3

(A) =T @

(B) g Repiet

(C) T @hiT

(D) Repiet @R

TRt fa9iT Oq & T § e U e
T T FX TR BT ST TR &
(A) = fufs

(B) <m=H R

(C) wier

(D) =aMd TER

S fama § T B FHEAr T@l urr
S & df 39 fefetea 7 9 e s A
ST ST € 9

(A) erErfea

(B) HHEFMR T

(C) HISTeT AT

(D) 33 3% T

TeT 33 1 ToH U Ffciad § 9
g M\ | ST ST ® 2

(A) o 5= =

(B) gems< g

(C) T y=s

D) F=HAT<

TS T FARTHR &
(A) Wi

(B) I THER
(C) HARSH FHRER
(D) WeR IHER

Paper-1I



Downloaded-From:-http://ugcnetportal.com

24.

25.

26.

27.

28.

29.

is a headline composed
of a single line.

(A) Credit line
(B) Cut line

(C) Catch line
(D) Cross line

A line of dots in printing is identified
as

(A) Kicker spots

(B) Disjoints

(C) Leaders

(D) Dotline

Cloze is a method of
(A) Editing

(B) Captioning
(C) Readability
(D) Ending

A rough-surfaced paper stock that
looks like hand made paper is known
as

(A) Rough stock
(B) Antique

(C) Art

(D) Binder

Another name for filler copy is
(A) Casual copy

(B) Time copy

(C) Hard copy

(D) Slug copy

The IMAX projection system uses
screen.

(A) Small

(B) Over-sized
(C) Vertical
(D) Horizontal

30.

31.

32.

If a newspaper is of 600 x 380 mm, it
is known as of

(A) Tabloid size

(B) Standard size

(C) Broadsheet size

(D) Non-standard size

Assertion (A) : Time has come to
legalise lobbying in India by
enacting a separate statute.

Reason (R) : We have adopted all
corporate  practices of the
United States and it is in fitness
of things that we even accept

the American model of
governance.
Codes :

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is mnot the correct
explanation of (A).

(C) (A)istrue, but (R) is false.

(D) (A)is false, but (R) is true.

Assertion (A) : The working
Journalists Act of 1958 has
been nullified by the large
newspaper houses.

Reason (R) : The corporate
practice of contracts and
packages, resorted to by large
newspaper has made it
ineffective.

Codes :

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is mnot the correct
explanation of (A).

(C) (A)istrue, but (R) is false.
(D) (A)is false, but (R) is true.
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(C) (A) W&l €, AT (R) Tora € |
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33.

34.

35.

Assertion (A) : Prior consent is
necessary from participants in a
research project to film, tape or
record in any form.

Reason (R) : Research is always
confidential and secretive, and
hence any revelation will harm
the objectives of research.

Codes :

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is mnot the correct
explanation of (A).

(C©) (A)istrue, but (R) is false.

(D) (A)is false, but (R) is true.

Assertion (A) : The concepts of
reliability and validity have
different contextual meanings
for qualitative data.

Reason (R) : Over a period of
time, the Dbehaviour and
perception of people change.

Codes :

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is mnot the correct
explanation of (A).

(C©) (A)istrue, but (R) is false.

(D) (A)is false, but (R) is true.

Assertion (A) : The Union
Government should never enact
a legislation to control social
media networks.

Reason (R) : The social media
sites have posed a great danger
to national security and
sovereignty by  becoming
vehicles of anti-national
propaganda.

Codes :

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is mnot the correct
explanation of (A).

(C©) (A)istrue, but (R) is false.

(D) (A)is false, but (R) is true.

Paper-1I

36.

37.

38.

Identify the correct sequence of the
following media related statutes :

(A) The working Journalists Act,
the Copyright Act, the
Contempt of Court Act, the
Criminal Procedure Code.

(B) The Copyright Act, the
contempt of Courts Act, the
Criminal Procedure Code, the
Working Journalists Act.

(C) The Contempt of Courts Act,
the Working Journalist Act, the
Criminal Procedure Code, the
Copyright Act

(D) The Criminal Procedure Code,
the Working Journalists Act,
the Contempt of Courts Act,
the Copyright Act

Identify the correct sequence of

dimensions of customer service a PR

professional should be aware of

(A) Reliability, Tangibles,
Responsiveness, Confidence

(B) Tangibles, Confidence,
Reliability, Responsiveness

(C) Confidence, Reliability,
Responsiveness, Tangibles

(D) Responsiveness, Confidence,
Tangibles, Reliability

Identify the order of distance zones

in relation to body language

(A) Personal zone, Intimate zone,
Public zone, Social zone

(B) Social zone, Personal zone,
Public zone, Intimate zone

(C) Intimate zone, Personal zone,
Social zone, Public zone

(D) Public zone, Personal zone,
Intimate zone, Social zone

J-63-14
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©
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F AT BT § | U fefa § Ak
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(A) T (R) TN T E |

(A) T (R) T TEl &, AAfpT (A)
T FE TLEEHT (R) Tél ¢ |

(A) TE &, ST (R) oI € |
(A) TAd &, AT (R) T&I T |

34. AfwmeA (A) : TUERITCHS SRS & oL

qq IR
Hewira a1 =i Ea €

aF (R) : 8 G99 F ST A &

£ T

(A)
(B)

©
D)

STV T FER F]e S & |

(A) T (R) TT TN € |
(A) TIT (R) ST TEl &, ATHT (A)
T FE TLEET (R) Tél ¢ |

(A) TE &, WfshT (R) oI € |
(A) TAd €, W (R) W&l € |

35. afymua (A) @ Y Hifear Aees &

| w3 & T 5 WeR Hf
Torerger W =78l 1 Ty |

ak (R) : T difedr § g o

£ T

(A)
(B)

©
(D)
J-63-14

WAl & & H UL gl U
TIAT T T 65 Tl ol SART T |

(A) T (R) TT TN € |
(A) TIT (R) ST TEl &, ATHT (A)
T FEl TLEHT (R) Tél ¢ |

(A) TE &, WfshT (R) oI € |
(A) AT &, AT (R) T&I T |

36. dHitear 4 et Gl w1 9@l
W%:

(A) FESEl TR STuEm,
Al AuHaw, =aed
Tl AT AfaEE, Ty fafy
Hrear

(B) wfaferenfasr  sttufraw, =mama
T ST AT, TR fary
HiedT, SEsiel TR Afaas

(C) =A™ & AT e,
FOSIEl TR AIHIH, 3T
fafy  dfear,  WeTETESR
At

(D) 3y fafy dfedr, smwsiar TR
FEE, A # TEHET
Atufram, uldferanysr tufTan

37. SHEWE ZEEET B ST JaT & TR
H UaT BT ARU, IO Wl ®H
Wﬁ"'{:

(A) Toverg=Tar, Todn,  SaREge,
T

(B) waan, RN, fomem,
ST

(C) R, favesHaar, StReige,
Gkl

(D) SWENgeed, R, Fod,
Torgerg=iaran

38. IRReH-9TT & TR H g & 6 B
TR
(A) Tl &, STCHE &, SH-813,
HIHTST &5

(B) WIS &, dafoae &, SH-81,
AT &

(C) AT &, Jafdae &, WIS
&, S-S

(D) SH-&7, dgfRish &7, a8,
AT &5

Paper-1I
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39. Identify the correct chronological 42. Match List — I and List — II :
order of international radio stations . .
that where launched : List -1 List-1I1
(A) BBC - voice of America — (Channel) (Satellite)
Radio Moscow — United
Nations Radio a. StarTV 1. ASIASAT-I
(B)  BBC —United Nations Radio - b. MTV 2. INTELSAT-703
Voice of America — Radio
Moscow c. ASIANET 3. PANAM SAT-4
(C) BBC - Radio Moscow — Voice
of America — United Nations d. ETV 4. INTELSAT-704
Radio Codes :
(D) BBC - Radio Moscow -
United Nations Radio — Voice a b ¢ d
of America A) 1 > 3 4
40. Identify the correct chronological B) 1 3 2 4
sequence of the following newspaper
which were launched during freedom © 3 2 1 4
movement : (D) 4 1 3 2

(A) Digdarshan — Bangadoota -
Samachar Darpan — Samvad

Kaumudi . .

(B) Bangadoota — Digdarshan — 43. Match List—I and List — I :
Samachar Darpan — Samvad List = I List — II
Kaumudi ) )

(C) Samvad Kaumudi - (Director) (Film)
Bangadootq ~  Samachar a. Mani Kaul 1. Akrosh
Darpan — Digdarshan

(D) Digdarshan — Samachar Darpan b. Kumar 2. Tarang
— Samvad Kaumudi - Shahni
Bangadoota

c. Govind 3. Salim Langde
41. Identify the correct sequence of Nihalani Pe Mat Ro
phases of communication process : ) )

(A) Level of acceptance, d. Saeed 4. Uski Roti
understanding, reception, Mirza
transmission of cognitive data

(B) Understanding, level of Codes :
acceptgnce, transmi.ssion of a b c d
cognitive data, reception

(C) Reception, understanding, level A 1 2 3 4
of acceptance, transmission of
cognitive data (B) 2 3 1 4

(D) Transmission of cognitive data, (C) 4 2 1 3
reception, understanding, level
of acceptance 3 4 1 2
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40.
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44. Match List — I with List —II :

List -1 List - I1
(Newspaper) (Country of
Publication)
a. The Daily 1. Malaysia/
Express Singapore
b. Bild 2. Canada
c. The International 3. Great Britain
Herald Tribune
d. The Straits 4. Germany
Times
Codes :
a b c d
(A) 3 4 2 1
B) 4 1 3 2
(O 3 1 4
D) 1 4 2 3
45. Match the List — I with List —II :
List-1 List — 11
(Concept) (Description)
a. Alternative 1. Measuring
Media media use
b. Media 2. Non-mainstream
aesthetics media
c. Media 3. Design and
Consumption analysis of
visual and
audio-visual
materials
d. Media 4. Competence in
Literacy using media
devices
Codes :
a b c d
(A) 4 3 2 1
B) 1 4 3 2
< 2 3 1 4
D) 3 2 4 1
Paper-1I

12

Read the following passage and answer
Questions Nos. 46 to 50.

Priming refers to the effect of some
preceding stimulus or event on how we
react, broadly defined, to some subsequent
stimulus. As applied to the media, priming
refers to the effects of the content of the
media on people’s later behaviour of
judgments related to the content. The
ubiquitous nature of the media in our lives
makes it a powerful tool for priming how
we think and behave. Perhaps because of
its nature, few media scholars have
questioned whether media priming exists.
However, there are few direct, empirical
studies of its existence or of the conditions
under which it occurs. For a study to be a
direct test of media priming, a control
condition must be included in the design. A
control condition could be as simple as a
condition in which no media prime is
presented  before relevant
thoughts or behaviours. A recent meta-
analysis of the media priming literature,
using a loose definition of media, found
only 42 published studies with sufficient
control conditions. Representative studies
from these domains are described below to
verify the existence of media priming and
to highlight the kinds of results that need to
be explained by theories of media priming.
Josephson in 1987 investigated the priming
effects of violent media on children’s
this  study,
gathered measures of young boys’ trait
aggression from their teachers. The boys

saw either a violent or a non-violent

measuring

behaviour. In Josephson

television program, each of comparable
excitement, likeability and enjoyment

value.
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44. -1 S G-I % T GHIAT N frfafaa e # afgy 3w 46 @ 50
I Te- 11 T T IR T
. Hitear wEfm & I o ¥ o fdr qd
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@ 2 3 1 4 of & a1 Fel | i Thh S gl g
™1 4 2 3 T, SHITeeh 3Tera =Tt & arern i feafey

T g gfed et & | Hitear Ui % v

45, -1 Bt GEl-11 & T gaferd & T ¥ g AT F [0 39 Wed H T
R it s #f sEey dinfad f&ar S |

@'I T I Tz Tt oo 39 srEen & 9ifd ' 8

(Fepea) (ferarzom) el & ot T foram S SRt
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© 2 3 1 4 SBRT gl Bl | T ofiten & BH®

D) 3 54 ST 3ETH HEAHA & [T U afehl-2rehl
STIET HISShIhIA ST UANT et 7T |
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The violent segment contained recurring
images of walkie-talkies, whereas the non-
violent program contained no walkie-
talkies. The walkie-talkies served as a cue
for the violent television program, but not
for the non-violent program. Either before
or after the television program, half the
boys saw a 30 second non-violent cartoon
segment that had been edited to become
increasingly  static-ridden,  eventually
worsening to “snow”. This cartoon
segment was meant to frustrate the young
apparent technical
malfunction. After viewing their assigned
programs, the boys were mock interviewed
and then sent to the school gymnasium to
play floor hockey. For the mock interview,
either a walkie-talkie or a microphone was
used. In this way, half of the boys were
exposed to the violence-related cue and
half were not. The boys then took turns
playing hockey and were observed both on
and off the court for signs of aggressive
behaviour, such as pushing other boys
down, hitting other players with the hockey
stick, or calling other boys abusive names.
After three periods, each for 3 minutes to
play, the boys were returned to the
teachers. Josephson found that violent
television viewing primed boys who were
high in trait aggressiveness to act more
violently during initial sports activity (i.e.
During the first period of play). This effect
was heightened both when violent
programming was coupled with the
violence-related cue and when violent
programming was followed by frustration.
However, this priming effect appeared to
lessen with time, because violent
programming and cues did not influence
aggression in the later periods of play as
strongly as in the initial period of play.

viewers with its

46.

47.

48.

49.

50.

Paper-1I

What does media priming refer ?

(A) Effect of media on subsequent
stimulus

(B) Media content effect on
people’s later behaviour

(C) How we think and behave
(D) No effect on people

How can media priming be tested ?

(A) Refer to conditions

(B) Examining empirical studies

(C) Control conditions in a
research design

(D) Questioning priming effects

How were control conditions in
research designs verified ?

(A) Meta-analysis of
priming literature

(B) By giving loose definitions
(C) Theories of media priming
(D) One empirical study

media

How did Josephson’s verify the

effect of violent programmes on

youth ?

(A) By sending boys to a hockey
play

(B) By giving boys a Walkie-talkie

(C) By conducting an experimental
study

(D) By mock interviews

What was the important finding of
Josephson’s study ?

(A) Conducting an experiment with
school children

(B) Priming effect would reduce
with time

(C) Violent television effect on
boys

(D) Walkie-talkie effect on boys

J-63-14
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47.

48.

49.

50.
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